
THANK YOU!



PURPOSE





CREATIVITY, 
EFFECTIVENESS
AND RESPONSIBILITY









"If you could do good things for other people, you 
had a moral obligation to do those things! Not 
choice. Responsibility.”

"With great power comes great responsibility”



WE HAVE THE POWER
OF COMMUNICATION
IN OUR HANDS



 Campaigns that Cultivate a Better World













CREATIVITY WORTHS



• Creatively-awarded campaigns deliver 11 times the return on investment 
of non-creatively awarded campaigns.1


• The most creative agencies are over twice as effective as other agencies.2


• Cannes Lions Creative Marketer of the Year companies outperform the 
stock market by a factor of 3.5. 3

1) Peter Field/IPA ‘The Link Between Creativity and Effectiveness

2) Gunn Report, Effie, IPA Effectiveness and published revenue data

3) Yahoo! Finance Sharemarket Data

CREATIVITY

Sources:



CREATIVITY + PURPOSE
WORTHS EVEN MORE 

"Not choice. Responsibility.”



CAMPAIGNS THAT CULTIVATE A BETTER 
WORLD REPRESENT A NEW 
BENCHMARK IN BRAND MARKETING



CULTIVATE A BETTER WORLD STARTS AT HOME!







www.thecaseforcreativity.com



"We are privileged to work in an environment where 
the power communication can transform people's 
lives. I invite you all to use this power to make the 
world a better place to live”



OBRIGADO!


